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Finance and Management
The School of Finance and Management (SFM) at 
SOAS University of London o� ers undergraduate 
and postgraduate programmes in fi nance and 
management. SFM’s research programmes provide 
opportunities for advanced students to work 
towards MPhil and PhD degrees. Policy makers and 
practitioners from the private sector, international 
organisations and national governments also join 
SFM for their continuous professional development 
(CPD) programmes. All these programmes are 
research-led and challenge-driven and they 
deliver teaching of the highest quality, with a 
global perspective. Here at SFM, you will interact 
with other talented students, internationally 
renowned academics, infl uential business leaders 
(e.g. investment bankers, former CEOs, CFOs, 
budding entrepreneurs) and top policy makers.

Our postgraduate programmes o� er a personalised 
style of education, with small classes such that 
you receive personal attention from sta� . We o� er 
you a conducive environment for developing 
personal relationships with other students 
and for meeting visiting company executives 
or our alumni and explore opportunities for 
internships or new career opportunities.

Structure and assessment 
On Campus: Students take taught 
modules to the value of 120 credits and 
complete a dissertaton (60 credits).

Delivery method
On Campus: Students attend weekly classes 
consisting of a lecture and tutorial per module. 
Readings and study material are usually available 
online at the start of your study.

Entry requirements
On Campus: Minimum upper second-
class honours degree (or equivalent).

English language requirement
On Campus: Overall IELTS grade of 6.5 with 6.5 in 
writing and speaking and 6.0 in reading and listening. 

Duration 
On Campus: One calendar year (full-time).

Taught Masters Programmes
- MSc Accounting and Finance

- MSc International Financial Management

- MSc International Business

- MSc International Marketing

-  MSc Public Policy, Finance 

and Management

- MSc International Management (China)

- MSc International Management (Japan)

-  MSc International Management 

(Middle East and North Africa)



      69

Financial and Management Degree programmes

Having worked in the policy space 
for a few years, I’m enjoying the 
opportunity to study the theoretical 
underpinnings behind the institutions 
I’ve faced in the professional world, 
as well as round my skills with a 
better understanding of public 
fi nancial management practices. 
I’m building my understanding of 
economics, public revenue and 
fi nancial reporting, and enjoying 
exploring more ways in which policy 
work can create real change. I love 
hearing about fi rst-hand experiences 
from my classmates, who come 
from all over the world and have 
done some really incredible work.

Studying at SOAS makes you want 
to study forever, because behind 
every book, course, and person 
you meet is both a lesson in history 
and an inspiration on how to 
make the world a better place.

Kelly Trombley
MSc Public Policy and 
Management, 2018

Increasing the 
provision of 
fi nancial services to 
poor populations

Professor Victor Murinde, AXA Chair in 
Global Finance, leads a consortium of partner 
institutions on a large research project on 
inclusive fi nance, funded under the DFID-
ESRC Growth Research Programme. It is 
well known that fi nancial institutions and 
markets foster the fl ow of information about 
resource availability, especially the required 
fi nancial resources for supporting economic 
growth. Research also shows that fi nancial 
deepening, demonstrated by increased 
availability of a wide range of fi nancial choices, 
is a core element of fi nancial development.

Professor Victor Murinde
Project title: ‘Inclusive Finance’
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MSc Accounting and Finance

Convenor: Professor Kemi Yekini

The programme is for recent graduates with fi rst 
degrees in accounting, fi nance, accounting and 
fi nance, management, economics, sociology, 
political science and other social science subjects. 
The programme is designed to provide a career 
entry opportunity for full-time students as well as a 
career development opportunity for accountants, 
auditors, practicing managers, business consultants 
and fi nance experts from various backgrounds, to 
enhance and develop their accounting and fi nance 
skills. Recent fi nancial crises induced by various 
accounting scandals necessitates qualitative training 
of highly skilled accounting/fi nance experts for 
the sustainability of todays’ modern business. The 
programme aims to balance theoretical analysis 
with practical application to develop a critical 
and questioning approach to the conceptual 
underpinnings of accounting and fi nance. 

Students will gain the knowledge and skills 
required to meet the expectations/requirements 
of modern businesses in dealing with accounting/
fi nance issues. Can also be a springboard into 
other careers e.g. management consultancy.

Fees
• £13,065 (Home/EU)
• £21,880 (Overseas)

Structure
Core modules
• Professional Integrity for the Accountancy and 

Finance Practitioner
This module aims to explore and stimulate 
debates on the role of ethics in the profession 
to provide insight on the crucial role of ethics 
and integrity for accounting and fi nance 
professionals. Students on this module will take 
a two-hour lecture and a one-hour tutorial each 
week. Additionally, adequate personal study 
time should be allocated for reading and class 
preparation. This module is assessed by 40% 
presentation and 60% group written coursework.

• Managerial Accounting
This course aims to provide an advanced 
overview of current developments in thought and 
practice of management accounting, strategy, 
and organisational control. Emphases are given 
to the economic and behavioural analysis of 
management accounting issues and to strategic and 
organisational aspects of control systems design. 
Students on this module will take a two-hour lecture 
and a one-hour tutorial each week. Additionally, 
adequate personal study time should be allocated 
for reading and class preparation. Assessment 

for this module is in three elements: One tutorial 
presentation at 10%; One essay of 2,500 words at 
30% and One unseen 2-hour written examination 
at 60%. 

• Risk Management
 This module provides students with fundamental 
knowledge about how to use fi nancial tools to 
manage risk. The risk tools of management are 
covered by the module include portfolio analysis; 
bonds and the yield curve; fi nancial derivatives 
including forwards and futures, options (and how to 
use them to hedge); and Value at Risk (VaR), etc. This 
module is assessed by 10% presentation, 30% written 
coursework and 60% one two-hour examination.

• Financial Statement Analysis for Investors
This module develops a knowledge and 
understanding of the dynamics of the global 
economy and international business &/or an 
awareness of cultural, legal/regulatory, political, 
and economic di� erences across countries &/
or an appreciation of management issues from a 
global perspective. Students on this module will 
take a two-hour lecture and a one-hour tutorial 
each week. Additionally, adequate personal study 
time should be allocated for reading and class 
preparation. Assessment for this module is in 
three elements: One tutorial presentation at 10%; 
One group coursework of 3,000 at 30% and One 
unseen 2-hour written examination at 60%.

• Emerging Market Finance
This module provides students with a basic 
conceptual framework and practical knowledge 
regarding fi nance and investments in emerging 
markets. This module is concerned with the 
di� erences of fi nancial systems between emerging 
markets and mature market economies; and how 
these di� erences explain the observed discrepancies 
in corporate fi nancing behaviour between fi rms 
in emerging markets and those in mature market 
economies. This module is assessed by 25% group 
presentation and 75% group written coursework.

• Research Methods
The aim of this module is to introduce the 
philosophical, theoretical and practical bases of 
conducting academic research. Students on this 
module will take a two-hour lecture and a one-
hour tutorial each week. Additionally, adequate 
personal study time should be allocated for reading 
and class preparation. Assessment for this module 
is in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%. 
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MSc International 
Financial Management

Convenor:  Dr Junhong Yang

This programme is designed for graduates with 
their fi rst degree in a wide range of social sciences 
subjects or candidates from other disciplines that 
can demonstrate their suitability and motivation 
for this master’s programme. Work experience 
is welcome but not necessary. The programme 
aims to introduce students to as wide a diversity of 
perspectives, cutting-edge ideas, and techniques 
in fi nancial management as possible to enhance 
graduate career prospects as ethical individuals 
highly-informed through an interactive educational 
experience.  The programme will also o� er 
an international perspective to gain deeper 
understanding and skills in the fi eld of fi nancial 
management, refl ecting closely a highly globalized 
and integrated real-world business environment. 

Graduates from this programme will attain 
a wide variety of knowledge, technical and 
communication skills that are sought by employers 
in the fi nance and fi nancial service sectors.

Fees
• £13,065 (Home/EU)
• £21,880 (Overseas)

Structure
Core modules
• Financial modelling techniques
This module provides students with advanced 
knowledge of the principles and methods of 
modern fi nancial econometrics. This module 
aims to provide a grounding in models of time 
series, forecasting in fi nancial econometrics 
and their application in Finance. This module 
is assessed by 30% written coursework 
and 70% one two-hour examination.

• Financial law for International Managers
This module provides students with an understanding 
of the essential elements of fi nancial law. This 
module aims to provide a grounding in the 
legal issues of fi nancial law; and to provide an 
understanding of the national and international 
legal practice issues relating to fi nancial law. This 
module is assessed by 30% written coursework 
and 70% one three-hour examination.

• Risk Management
This module provides students with fundamental 
knowledge about how to use fi nancial tools 
to manage risk. The risk tools of management 
are covered by the module include portfolio 
analysis; bonds and the yield curve; fi nancial 
derivatives including forwards and futures, 

options (and how to use them to hedge); and 
Value at Risk (VaR), etc. This module is assessed 
by 10% presentation, 30% written coursework 
and 60% one two-hour examination.

• International Corporate Finance
This module provides students with fundamental 
knowledge in principles of international corporate 
fi nance and asset pricing to understand and 
analyse the major issues a� ecting the fi nancial 
policies of a corporation in capital markets. This 
module is concerned with the decisions that 
fi rms make about fi nancing their investment 
in a global economic environment, and other 
complex specialized contexts. This module 
is assessed by 10% presentation, 30% written 
coursework and 60% one two-hour examination.

• Financial Statement Analysis for Investors
This module provides students with fundamental 
knowledge in the important components and 
structure of fi nancial statements. This module 
aims to provide a grounding in analytical and 
numerical skills, professional ethics in the real world, 
including the ability to prepare fi nancial statements 
for organizations, share valuations utilising 
published fi nancial information and assess the 
quality of corporate fi nancial reports.  This module 
is assessed by 10% presentation, 30% written 
coursework and 60% one two-hour examination.

• Emerging Market Finance
This module provides students with a basic 
conceptual framework and practical knowledge 
regarding fi nance and investments in emerging 
markets. This module is concerned with the 
di� erences of fi nancial systems between emerging 
markets and mature market economies; and how 
these di� erences explain the observed discrepancies 
in corporate fi nancing behaviour between fi rms 
in emerging markets and those in mature market 
economies. This module is assessed by 25% group 
presentation and 75% group written coursework.

MSc International Business

Convenor: Dr Huan Zou

This programme is open to graduates from any 
discipline. Work experience is welcome but not 
necessary. This program not just emphasizes 
the development of a comprehensive set of 
knowledge in key areas in international business 
but the application in practice as well.  Through 
interactive teaching and learning, students are 
expected to develop their critical perspectives 
on the changing dynamics of multinational fi rms 
and small businesses, and fi rm relationship with 
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the external environment. From the debate in 
grand challenges of international business to 
the formulation of global corporate strategy 
to attain the Sustainable Development Goals, 
students will learn and analyse how fi rms need 
to address the most prominent challenges that 
global business face nowadays and take actions. 
This programme also aims to help students 
understand the importance of cultural intelligence 
in deliver e� ective communication, negotiation 
and work in the global business environment.

Graduates from this programme are expected 
to start their careers in global fi rms with a 
wide range of function roles, or even start up 
their own businesses, work for policy makers 
in international trade and investment.

Fees
• £13,065 (Home/EU)
• £21,880 (Overseas)

Structure
Core modules
• International Management
The aim of this module is to show how multinational 
companies and born globals plan strategy within a 
rapidly changing business environment. Students 
on this module will take lecture and tutorial 
each week. Additionally, adequate personal 
study time should be allocated for reading and 
class preparation. Assessment for this module is 
in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%.

• International Human Resource Management
The aim of this module is to introduce the key 
concepts of Human Resource Management 
(HRM) by examining the evolution, functions and 
processes of HRM within a theoretical and ‘best 
practice’ context.  The module then focuses on 
HRM from a global perspective and assesses the 
operation of HRM across distinct cultural and 
business contexts. Assessment for this module 
is in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%.

• International Marketing
The overall objective is to provide an informed 
appreciation of international marketing as an 
academic subject and management practice. 
This module focuses on the central strategic 
issue in international marketing – standardisation 
versus adaptation and examine the topics of 
marketing competitive advantage in relation the 
changing consumer behaviour and customer 
relationship. Students on this module will take a 
one-hour lecture and a one-hour tutorial each 

week. Additionally, adequate personal study 
time should be allocated for reading and class 
preparation. Assessment for this module is in 
three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%.

• International Business Strategy
This course analyses international business 
strategy and how strategic analysis and strategy 
implementation shape business performance.  
The international context and applications to 
multinational enterprises, particularly those from 
emerging, transitional and developing economies 
will be emphasised throughout.  Students on this 
module will take a one-hour lecture and a one-
hour tutorial each week. Additionally, adequate 
personal study time should be allocated for reading 
and class preparation. Assessment for this module 
is in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%.

• Multinationals and Global Business
The aim of this module is to prepare students 
for understanding the changing dynamics of 
multinational enterprises (MNEs) and developing 
a critical perspective on the MNEs and their 
relationship with the external environment. Students 
on this module will take a two-hour lecture and a 
one-hour tutorial each week. Additionally, adequate 
personal study time should be allocated for reading 
and class preparation. Assessment for this module 
is in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%.

• Research Methods
The aim of this module is to introduce the 
philosophical, theoretical and practical bases of 
conducting academic research. Students on this 
module will take a two-hour lecture and a one-
hour tutorial each week. Additionally, adequate 
personal study time should be allocated for reading 
and class preparation. Assessment for this module 
is in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%.

MSc International Marketing

Convenor: Dr Ibrahim Abosag

Successful fi rms and organisations of the future 
require managers who can understand and 
manage international opportunities and challenges 
in an integrated yet culturally diverse business 



      73

Financial and Management Degree programmes

environment. This programme prepares students 
to meet these challenges and develop careers in 
marketing, purchasing, sales and media related jobs 
throughout the world. It is aimed at students who 
wish to acquire the necessary skills and knowledge 
for marketing in a global context. The programme 
o� ers an excellent academic framework as a 
starting point along with a strong emphasis on 
practical problem solving, but with a research 
based academic approach.  Graduates from this 
programme are expected to start their careers 
in marketing, sales and purchasing functions, as 
well as media related and public relations jobs.

This programme is open to graduates 
from any discipline. Work experience 
is welcome but not necesary.

Fees
• £13,065 (Home/EU)
• £21,880 (Overseas)

Structure
Core modules
• International Marketing
The overall objective is to provide an informed 
appreciation of international marketing as an 
academic subject and management practice. 
This module focuses on the central strategic 
issue in international marketing – standardisation 
versus adaptation and examine the topics of 
marketing competitive advantage in relation the 
changing consumer behaviour and customer 
relationships.  Students on this module will take 
a one-hour lecture and a one-hour tutorial each 
week. Additionally, adequate personal study 
time should be allocated for reading and class 
preparation. Assessment for this module is in 
three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%.

• Consumer Behaviour
For international companies to achieve signifi cant 
competitiveness in the marketplace, it is important 
that managers understand consumer behaviour. 
This module, therefore, discusses the internal 
processes that occur within consumers´ minds as 
well as external processes that infl uence consumers’ 
experience, engagements and relationships with 
international companies/brands. Students on 
this module will take a two-hour lecture and 
a one-hour tutorial each week. Additionally, 
adequate personal study time should be allocated 
for reading and class preparation.  This module 
is assessed by 10% presentation, 30% written 
coursework and 60% one two-hour examination.

• Marketing Venture Project
The Marketing Venture Project (MVP) provides 
the practical skills and knowledge essential in 

developing new venture with specifi c focus on 
marketing ventures. The module will enable 
students to identify opportunities to exploit, 
establish new ideas or extend existing products/
services to a new market. The module will provide 
students with tools and techniques necessary 
for developing and planning new venture. 
Students on this module will take a two- hour 
lecture and a one-hour tutorial each week. 
Additionally, adequate personal study time should 
be allocated for reading and class preparation. 
This module is assessed by 70% one written 
coursework and 30% group presentation.

• Digital Marketing
This module aims at developing students’ 
understanding, knowledge and expertise in 
planning, implementing and managing successful 
e-marketing strategies. Module draws specifi c 
attention to the role of online, mobile, and social 
media marketing techniques on contemporary 
marketing practices. Students on this module 
will take a two- hour lecture and a one-hour 
tutorial each week. Additionally, adequate 
personal study time should be allocated for 
reading and class preparation. This module is 
assessed by 50% one two-hour examination, 
30% online blog and 20% group presentation.

• Cross-cultural Business-to-Business Marketing
The module enable student to understand the 
specifi c unique needs of business customer and 
appreciate the di�  culties in relation to strategic 
decisions in highly complex B2B markets. To do 
this, the module employs various theoretical and 
practical tools and frameworks to identify new 
sources of value for international customers. 
Thus, a profound understanding of the role 
of culture in B2B marketing will be provided 
to enable students to gain the necessary skills 
and knowledge when engaging in B2B with 
international business customers. Students on 
this module will take a two-hour lecture and 
a one-hour tutorial each week. Additionally, 
adequate personal study time should be allocated 
for reading and class preparation.  This module 
is assessed by 10% presentation, 30% written 
coursework and 60% one two-hour examination.

• Research Methods
The aim of this module is to introduce the 
philosophical, theoretical and practical bases of 
conducting academic research. Students on this 
module will take a two-hour lecture and a one-
hour tutorial each week. Additionally, adequate 
personal study time should be allocated for reading 
and class preparation. Assessment for this module 
is in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%. 
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MSc Public Policy, Finance 
and Management

Convenor: Dr Alberto Asquer

This programme is designed for recent graduates 
with fi rst degrees in political science, public 
administration, economics, accounting and fi nance, 
sociology, and other social science subjects. The 
programme is also designed for individuals who 
already work in government or the public sector 
more generally, and who aim to strengthen their 
knowledge, capabilities and skills to improve career 
prospects. This programme aims to provide: 1) a 
deeper comprehensive knowledge set of theories 
on public policy, public management and public 
fi nancial management; 2) a clear understanding of 
major contemporary issues in public policy, public 
management and public fi nancial management 
across countries in the world, 3) distinguishing  
capacity to analyse, assess and explain salient topic 
in public policy, public management and public 
fi nancial management and 4) Enhanced capacity 
to argue and communicate e� ectively about 
choices in the domains of public policy, public 
management and public fi nancial management.

The programme aims to help students start 
a career in government and public sector 
agencies, or strengthen their prospects 
for an improved career trajectory

Fees
• £13,065 (Home/EU)
• £21,880 (Overseas)

Structure
Core modules
• Public Policy: Perspectives, Issues and Strategy
The purpose of this module is to provide an 
analytical framework for understanding public 
policy and management in a variety of historical 
and comparative contexts.  Students on this 
module will have 2 taught hours each week. 
Additionally, adequate personal study time should 
be allocated for reading and class preparation. 
Assessment for this module is in three elements: 
One tutorial presentation at 20%; One essay of 
2,500 words at 40% and one 2,500 words portfolio 
consisting of three pieces of work at 40%.

• Fiscal Governance, Budgeting and Performance
This module provides an understanding of public 
fi nancial management and of the institutions, 
tools and practices of fi scal governance, especially 
including topics related to budgeting and 
performance of public spending.  Students on 
this module will have 2 taught hours each week. 
Additionally, adequate personal study time should 

be allocated for reading and class preparation. 
Assessment for this module is in three elements: 
One tutorial presentation at 20%; One essay of 
2,500 words at 40% and one 2,500 words portfolio 
consisting of three pieces of work at 40%.

• Macroeconomic Policy and Financial Market
This module is designed to increase the depth 
of the understanding of macroeconomics by 
focusing on the relation fi nancial markets have to 
macroeconomics. It places the subject in a real-
world context, aiming to show how theoretical 
and empirical knowledge of macroeconomics 
and fi nancial markets provides ways to 
analyse the salient problems faced by modern 
macroeconomic policy makers. Students on this 
module will take a two-hour lecture and a one-
hour tutorial each week. Additionally, adequate 
personal study time should be allocated for 
reading and class preparation.  This module 
is assessed by 10% presentation, 30% written 
coursework and 60% one two-hour examination. 

• Innovation and Organizational Change
This module provides an understanding of the 
management of public sector entities, especially 
including topics related to innovation and 
organisational change. Students are expected to 
be able to explain how the innovation process 
works and devise strategies for implementation 
and develop their critical understanding of the 
role of culture, power, politics and leadership in 
public sector entities. Students on this module 
will have 2 taught hours each week. Additionally, 
adequate personal study time should be allocated 
for reading and class preparation. Assessment 
for this module is in three elements: One 
tutorial presentation at 20%; One essay of 2,500 
words at 40% and one 2,500 words portfolio 
consisting of three pieces of work at 40%.

• Public Governance, Accountability and 
Transparency

This module provides an understanding of the 
systems and processes of public governance, 
especially including topics related to accountability 
and transparency in the public sector. Students are 
expected to develop their critical understanding 
of internal control systems and auditing, ethics 
and integrity in delivering accountability and 
transparency in the public sector.   Students on 
this module will have 2 taught hours each week. 
Additionally, adequate personal study time should 
be allocated for reading and class preparation. 
Assessment for this module is in three elements: 
One tutorial presentation at 20%; One essay of 
2,500 words at 40% and one 2,500 words portfolio 
consisting of three pieces of work at 40%.

• Research Methods
The aim of this module is to introduce the 



      75

Financial and Management Degree programmes

philosophical, theoretical and practical bases of 
conducting academic research. Students on this 
module will take a two-hour lecture and a one-
hour tutorial each week. Additionally, adequate 
personal study time should be allocated for reading 
and class preparation. Assessment for this module 
is in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%.

MSc International 
Management (China)

Convenor: Dr Eunsuk Hong

This programme focuses on management and 
its environment in China and includes high-
level modules in international management 
and fi nance disciplines. It draws upon China 
experts and management specialists within 
the University and from positions within 
commerce, fi nance and government.

Fees
• £13,065 (Home/EU)
• £21,880 (Overseas)

Structure
Core modules
• International Management
The aim of this module is to show how multinational 
companies and born globals plan strategy within a 
rapidly changing business environment. Students 
on this module will take lecture and tutorial 
each week. Additionally, adequate personal 
study time should be allocated for reading and 
class preparation. Assessment for this module is 
in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%

• Understanding the Chinese Market
The aim of this module is to introduce the China-
specifi c business environment shaped during 
China’s transition to market economy. Students 
on this module will take a two-hour lecture and a 
one-hour tutorial each week. Additionally, adequate 
personal study time should be allocated for reading 
and class preparation. Assessment for this module 
is in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%.

• Doing Business with Chinese Firms
The aim of this module is to introduce the Chinese 
managerial systems and business practices, and 
their implications for foreign fi rms on doing 
business with Chinese fi rms. Students on this 
module will take a two-hour lecture and a one-

hour tutorial each week. Additionally, adequate 
personal study time should be allocated for reading 
and class preparation. Assessment for this module 
is in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%. 

• Research Methods
The aim of this module is to introduce the 
philosophical, theoretical and practical bases of 
conducting academic research. Students on this 
module will take a two-hour lecture and a one-
hour tutorial each week. Additionally, adequate 
personal study time should be allocated for reading 
and class preparation. Assessment for this module 
is in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%.

MSc International 
Management (Japan)

Convenor: Dr Helen Macnaughtan

This programme focuses on management and 
its environment in Japan and includes high-
level courses in international management 
and fi nance disciplines. It draws upon Japan 
experts and management specialists within the 
University and from positions within London-
based commerce, fi nance and government.

Fees
• £13,065 (Home/EU)
• £21,880 (Overseas)

Structure
Core modules
• International Management
The aim of this module is to show how multinational 
companies and born globals plan strategy within a 
rapidly changing business environment. Students 
on this module will take lecture and tutorial 
each week. Additionally, adequate personal 
study time should be allocated for reading and 
class preparation. Assessment for this module is 
in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%.

• Management in Japan I
This module examines the development of post-war 
Japan from an economic and business perspective, 
setting a framework for a detailed analysis of 
Japanese business practice within the context of 
contemporary socio-economic issues.  Key topics 
covered in the module include the post-WWII 
evolution of Japanese managerial systems and 
business organisation, an evaluation of Japanese 
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fi rms and the employment system, the role of the 
public and private sector in economic development, 
and case studies of key business sectors in 
contemporary Japan.  Assessment for this module 
is in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%.

 

• Management in Japan II
This module continues the examination of 
the Japanese managerial context with more 
emphasis on the economic di�  culties in the 
1990s and on the subsequent changes in the 
socio-economic and managerial environment 
and in corporate strategy. The module analyses 
the main features of the changing Japanese 
business environment, considers the implications 
of changes in the business world and fi rm 
environment for managerial strategies and choices, 
and evaluates key socio-economic challenges 
faced by Japan. Assessment for this module is 
in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%. 

• Research Methods
The aim of this module is to introduce the 
philosophical, theoretical and practical bases of 
conducting academic research. Students on this 
module will take a two-hour lecture and a one-
hour tutorial each week. Additionally, adequate 
personal study time should be allocated for reading 
and class preparation. Assessment for this module 
is in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%.  

MSc International Management 
(Middle East and North Africa)

Convenor: Professor Bassam Fattouh

This programme focuses on management and its 
environment in the Middle East and North Africa, 
and includes high-level modules in international 
management and economics disciplines. It also 
draws upon regional experts and management 
specialists within the University and from the 
worlds of commerce, fi nance and government.

Fees
• £13,065 (Home/EU)
• £21,880 (Overseas)

Structure
Core modules
• International Management
The aim of this module is to show how multinational 
companies and born globals plan strategy within a 
rapidly changing business environment. Students 
on this module will take lecture and tutorial 
each week. Additionally, adequate personal 
study time should be allocated for reading and 
class preparation. Assessment for this module is 
in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%.

• Economic, Business and Institutional 
Environment of the Middle East and North Africa

This module aims to describe, explain and analyse 
the changing macroeconomic and institutional 
environments in MENA and analyse their 
implications on investment and doing business 
in the MENA region. Students on this module will 
take a two-hour lecture and a one-hour tutorial 
each week. Additionally, adequate personal 
study time should be allocated for reading and 
class preparation. Assessment for this module is 
in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%.

Management Perspective and Sectoral Issues 
in the Middle East and North Africa

This module is complementary to the course 
Economic, Business and Institutional Environment 
of the Middle East and North Africa which puts more 
emphasis on the business and macroeconomic 
environment in MENA countries. The emphasis of 
this course is on sectoral issues such as trade, the 
energy sector, the banking system, fi nancial markets, 
telecommunications, and service sectors. Students 
on this module will take a two-hour lecture and a 
one-hour tutorial each week. Additionally, adequate 
personal study time should be allocated for reading 
and class preparation. Assessment for this module 
is in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%.

• Research Methods
The aim of this module is to introduce the 
philosophical, theoretical and practical bases of 
conducting academic research. Students on this 
module will take a two-hour lecture and a one-
hour tutorial each week. Additionally, adequate 
personal study time should be allocated for reading 
and class preparation. Assessment for this module 
is in three elements: One tutorial presentation at 
10%; One essay of 2,500 words at 30% and One 
unseen 2-hour written examination at 60%.  
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